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Customers delighted

w

with JWD's services

Since 1997, JWD Infologistics Co., Ltd.,
has a range of services to domestic and
foreign customers. These include General
Warehouse, Hazardous Goods Warehouse,
Free Zone Warehouse, Transportation, Dis-
tribution and Value Added Services such
as sorting packing/re-packing and tagging.
Last June, the company expanded its Free
Zone Warehouse by 20,000 sg.m. to con-
tinually support growth of both domestics
and foreign industries as well as keep focus-
ing on international standard of Dangerous
Goods facility to accommodate all range of
cargoes for customers best fit.

As well as meeting diverse customer
needs, JWD's strategic location in Bangkok
Metropolis and Laem Chabang enables an
efficient handling of imports and exports
via the deep-sea port. Professional services
combined with state-of-the-art technology
and strategic location account for JWD's
competitive edge and reputation,” said
Nattapume Pavaratn Customer Service
Manager, JWD Infologistics.

“After using JWD's General Warehouse
and distribution services for over 10 years,
we have a close relationship with this com-
pany. In addition to continuous technologi-
cal improvement, JWD's professional staff
are highly flexible, ever ready to provide
all kinds of services and make the neces-
sary adjustments to meet our needs,” said

Potjana de Souza Section manager, cus-
tomer service, Zi-Techasia Solutions Ltd.

Inadequate in-house expertise and
run-away costs prompted Zi-Techasia to
outsource logistics services to JWD, which
has a well-established track record, polite
personnel, and diverse business solutions.

“Cost control is a tangible benefit of
outsourcing logistics services. Leasing of
warehouse space and WMS are Fixed Costs
while transportation costs are variable.
These data are also useful for planning next
year’s sales growth, transportation sched-
ules and shared trucking services - which
can help to reduce average transportation
costs,” said Potjana.

Zi-Techasia distributes imported Fin-
ished Goods and Raw Materials, such as
hardware tools, conveyor belts used by
industrial plants, chemicals for treatment of
industrial discharge, and raw materials for
various consumer goods. The firm stands
out due to its quality and service, while
the company’s Water Treatment Division
provides technical assistance to industrial
groups and runs a Lab in Rayong.

Logistics management is a key issue
for Nobel NC Co., Ltd., which produces
and distributes nitro-cellulose to worldwide
producers of paint and printing ink. This
chemical is subjected to stringent laws and
regulations regarding storage and cargo
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movements, while the firm must also meet
customers’ demands for on-time and ac-
curate delivery.

Formed as a joint venture with Inabata
(Japan), 90% of Nobel NC's annual produc-
tion capacity of 30,000 tons is exported. As
the sole patent owner, the company applies
the most advanced technology to produce
high grade chemicals that comply with in-
ternational safety standards. The company
started outsourcing hazardous material
storage and a Warehouse Management
System when its own warehouse could not
accommodate the entire chemical output.

“As well as world-class warehousing
facilities, Nobel NC partner is responsible
for warehouse inspections: Nobel NC’s
Global Account customers give top prior-
ity to service quality and integrated supply
chain management. Having met all our
selection criteria, JWD strives to create
value for customers in terms of cost and
time savings, rather than focusing solely
on profit maximization. After leasing the
Hazardous Material Warehouse and internal
management system (which includes the
movement of stocks and preparation of
reports), we decided to expand the scope
of JWD services. Next, optimal planning
will ensure that our transportation system
is truly cost-effective,” said Pichate Vip-
rakasit Managing Director, Nobel NC Co.,
Ltd.

RT Agro Co., Ltd., an importer- ex-
porter of agricultural raw materials and feed
additives, started using JWD's Free Zone to
re-pack 20-ton bulk cargo into 250-kg retail
packages for distribution to nation-wide
producers of animal feed stuffs and farms.
RT Agro also handles re-exports to the Asia-
Pacific region.

“We decided to outsource warehous-
ing, WMS, transportation, distribution
and customs clearances to accommodate
a sharp growth in domestic sales. JWD's
presentation of the Free Zone concept and
re-packing opportunities, backed by world-
class warehouses and an excellent manage-
ment system, enabled us to achieve sales
targets and customer satisfaction,” said
Marisa Chamruspollert, Ph.D. General
Manager, RT Agro. B
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